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About Nano

In 2006 Tata group announced it is going to launch a
car,
COST —Rs. 1,00000

A tagline given “People’s Car”
It is dream car of Ratan Tata for middle and lower

class family.
Awarded as ‘Indian Car Of The Year (ICOTY) in 2010.

But it fails...
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NDTV

Obamas check out the world's cheapest car, the Nano

ndia | Press Trust of India | Updated: November 07, 2010 16:04 IST
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EMAIL PRINT COMMENTS

MUMBAI: President Barack Obama, who heads
the world's richest economy, today checked out
the world’s cheapest car — Nano.
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Worlds Cheapest Car




Aspirational Value

Car as one of the
success factor for
Indian families.
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Aspirational Value

Stylish
Dashing look
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Fire In Nano
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Learnings

J Wrong Positioning
] Negative Earned Marketing

[ Ineffective marketing after fire in nano
incident
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